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Lukrdksrj fMiyksek% foKkiu ,oa 
tulaidZ ¼,d o’khZ; ikB~;Øe½ 

gsrw 
ikB~;Øe ,oa fo’k; fooj.k 

¼nwjorhZ f”k{kk ikB~;Øe½ 

¼,d o’khZ; iksLVxzstq,V fMIy ksek% foKkiu ,ao tulaidZ½ 

             dqy vad 

1- izFke i= & foKkiu ,oa tulaidZ ds vk/kkjHkwr fl)kUr  100 

2- f}rh; i= & O;kogkfjd foKkiu     100 

3- r`rh; i= & foKkiu&uSfrdrk] vkpkj lafgrk ,ao dkuwu  100 

4- prqFkZ i= & O;kogkfjd tulaidZ] vkpkj lafgrk ,oa dkuwu  100 

5- iape i= & foi.ku ,oa izca/ku ds vk/kkjHkwr fl)kUr   100 

6- ‘k’B i= & izksMD”ku ¼foKkiu ,oa tulaidZ½    100 

uksV%&  

1- izksMD”ku isij ¼’k’B i=½ ds vfrfjDr lHkh iz”u i=ksa esa dqy 10 iz”u gksaxsA 

buesa ls dqy ikap iz”uksa ds mÙkj vfuok;Z gksaxs rFkk lHkh iz”uksa ds vad 

leku gksaxsA  

2- ifj{kkFkhZ viuk iz”uksÙkj fl)kUr iz”u i=] ¼F;ksjh isij½ ,ao izksMD”ku i= 

esa fgUnh ;k vaxzsth fdlh Hkh ek/;e ls LosPNkuqlkj fy[k ldrk gSA 



3- iz”u i= fgUnh ,ao vaxszsth nksuks Hkk’kkvksa eas eqfnzr gksaxsA 

izFke i= 

foKkiu ,oa tulaidZ ds vk/kkjHkwr fl)kUr 

       iw.kkZd% 100 
             mrh.kZ vad% 40 

       le; %  3?k.Vs  

foKkiu% ifjp;] ifjHkk’kk] oxhZdj.k rFkk fodklA uohu foKkiuksa ds :iA 

foKkiu ds dk;Z ,oa izHkkoA Hkkjrh; tuek/;eksa dk ifjn`”;A foKkiu dh izfØ;k 

,ao vfuok;ZrkA foKkiu ds izsj.kkRed ,oa vuqu;kRed lapkjA X;kscYl ds nl 

fl)kUrA foKkiu&lapkj ,ao izHkko cqfu;knh izk:iA foKkiu] tulaidZ] izpkj 

rFkk izksisxs.M+k esa vUrjA nwjorhZ f”k{kkA  

     f}rh; Hkkx % 

lkekftd&foKkiu% vo/kkj.kk rFkk izfØ;kA  

     r`rh; Hkkx %  

foKkiu lfefr;ksa ¼,tafl;ksa½ dh ljapuk ,oa dk;Z iz.kkyh] ije”khZ ¼daLyVSUlh½] 

Js.khc)hdj.k ¼bEiSufyax½ jktLo ¼fjosu;w½ rFkk O;;A LFkku&foØ;A Hkkjr ,oa 

fo”o dh izeq[k foKkiu ,tsafl;ka     A  

 

uksV%& 

1- izksMD”ku isij ¼’k’B i=½ ds vfrfjDr lHkh iz”u i=ksa esa dqy 10 iz”ku 

gksaxsA buesa ls dqy ikap iz”uksa ds mÙkj vfuok;Z gksaxs rFkk lHkh iz”uksa ds 

vad leku gksaxsA 

2- ifj{kkFkhZ viuk iz”uksÙkj fl)kUr iz”u i=] ¼F;ksjh isij½ ,ao izksMD”ku i= 

esa fgUnh ;k vaxzsth fdlh Hkh ek/;e ls LosPNkuqlkj fy[k ldrk gSA 

3- izz”u i= fgUnh ,ao vaxzsth nksuks Hkk’kkvksa esa eqfnzr gksaxsA 



 

iz�u i=& 2 

O;kogkfjd foKkiu 

      dqy vad % 100 
      mrh.kZ vad% 40 

    le; %  3?k.Vs  
foKkiu ds ek/;e % 

 
 

v[kckj] if=dk;sa] bySDVªkfud ek/;e] jsfM;ks] nwjn”kZu] pyfp=] baVjusVA 

iksLVj] cSuj] gksafMZx] fHkfÙk ys[ku] xfreku ek/;e] vU; fo”ks’k izdkj ds ek/;eA 

fofHkUu ek/;eksa ds Qk;ns ,oa uqdlku] u;s ek/;eksa dk mRFkku & izk;ksftr 

dk;ZØe] lM+d fdukjs fd;s tkus okys “kks] baVjusV foKkiu vkfnA  

baVjusV foKkiu & baVjusV foKkiu dh rduhdh “kCnkoyh] baVjusV dk 

bfrgkl ,oa o`f)A baVjusV foKkiu ds izdkjA baVjusV foKkiu ds Qk;ns ,ao 

uqdlkuA ikajifjd foKkiu ,ao baVjusV foKkiuA baVjusV foKkiu esa vkus okys 

u;s vk;keA  

 

ysvkmV ,oa fMtkbZu% 

fopkj ,oa mRFkku] l`tukRedrk ds izdkj] ysVjy lksp] foKkiu esa 

l`tukRedrk fopkj mRiUu fØ;k] foKkiu dkWih fy[kus ds rjhds] fp=dkjh 

¼fotqvWykbZts”ku½ ds fofHkUu rjhdsA  

i=&if=dkvksa ds fy, fd, tkus okys foKkiuksa dk ys&vkmV ,ao 

fMtkbfuax] Lyksxu] fotqvy ,ao dkih] larqyu ,ao lkSgknZ] jaxksa dk euksfoKku] 

flacy] dkVwZu ,ao xzkfQDlA 

jsfM;ksa ,ao Vh-oh- ds fy, dkWih fy[kukA ehfM;k Iykfuax ,ao dk;Z”kSyhA Vh-

oh- ,ao jsfM;ksa ds fy, foKkiu fuekZ.k dh izfdz;kA  



foKkiu vfHk;ku % 

vfHk;ku ;kstuk] vfHk;ku ds mn~ns”; fu/kkZfjrdjuk] yf{kr lewg] 

lkbZdksxzkfQDl] l`tukRed j.kuhfr] ewY;kadu ,ao fo”ys’k.k] rkyesy ,ao 

ewY;kaduA ctV fu/kkZj.k ehfM;k lajpuk] ehfM;k fodYi ,oa ehfM;k pquko] 

foKkiu izpkj vfHk;kuksa dh dsl LVsMhtA Mh-,-oh-ih- dh lajpukA 

 

uksV%& 

1- izksMD”ku isij ¼’k’B i=½ ds vfrfjDr lHkh iz”u i=ksa es dqy 10 

iz”u gksaxsA buesa ls dqy ikap iz”uks ds mÙkj vfuok;Z gksaxs rFkk lHkh 

iz”uksa ds vad leku gksaxsA 

2-  ifj{kkFkhZ viuk iz”uksÙkj fl}kur iz”u i=] ¼F;ksjh isij½ ,ao 

izksMD”ku i= esa fgunh ;k vaxzsth fdlh Hkh ek/;e ls LosPNkuqlkj 

fy[k ldrk gSA 

3- iz”u i= fgunh ,ao vaxzsth nksuksa Hkk’kkvksa esa eqfnzr gksaxsA 



r`rh; i= 

foKkiu&uSfrdrk] vkpkj lafgrk ,oa dkuwu lafonk 

dqy vad % 100 
      mrh.kZ vad% 40 

       le; %  3?k.Vs  
foKkiu ,oa uSfrdrk 

 

ifjHkk’kk] foKkiu esa vkpkj lafgrk ;k uSfrdrk ls rkRi;Z foKkiu 

m|ksx esa uSfrdrk  dh vko”;drk ,ao bldk {ks= foKkiu esa 

Lofu;ekoyh] lkekftd mÙkjnkf;Ro ,ao laR;rkA miHkksDrk fo”okl 

vtZugsrq l`tu ;k iz;klA vfo”oluh; ,ao Hkzked foKkiu] uSfrdrk rFkk 

ljdkjh fu;ekoyhA 

 miHkksDrk laxBu ,ao foKkiu] foKkiu laxBuksa ,oa foKkiu nkrkvksa 

}kjk loSfPNd fu;a=.k] Hkkjrh; foKkiu ekud ifj’kn] foLr`r v/;;u] 

foKkiu es dkeqdrk ,ao  Hk;A Hkkjrh; fons”kh rFkk O;fDrxr mnkgj.kksa ,oa 

?kVukdzeksa dk v/;;uA  Hkkjr esa foKkiu izdk”ku ds fy, foKkiu 

lafgrkA 

¼d½ eqnz.k ek/;e ds fy,& mn~ns”;] fl)kUr ,oa O;ogkjA 

¼[k½ bysDVªkfud ek/;e& jsfM;ks ¼vkdk”kok.kh½ 

 

Vsfyfotu ¼nwjn”kZu½ 

 

baVjusV 

& fczVsu rFkk vesfjdk ds lanHkZ esa foKkiu lafgrkA 

& mRiknlafgrk & rackdw] “kjkc] vL=& “kL= ,oa vkS’kf/kA 

& lacf/kr ?kVukvksa dk v/;;u% Hkkjrh;] fons”kh ,oa fuxferA 



foKkiu ds dkuwu% 

 ifjp;& foKkiu dkuwu dh vfuok;Zrk rFkk foKkiu m|ksx ds fofHkUu 

Lo:i ;k fn”kk,a 

 & foKkiu dkuwu dk lkekU; Lo:iA 

 & foKkiu rFkk izfrca/kksa dh laoS/kkfudrkA 

 & foKkiu laca/kh dkuwuA 

 & foKkiu rFkk lafo/kku ds vuqPNsn 19 ¼1 rFkk 2½ 

 & vkS’kf/k ,oa peRdkfjd funku vf/kfu;e 1954 

 & foKkiu ls lacaf/kr /kkjk,aA 

 & Hkkjrh; naM lafgrk  1868 

 & Hkkjrh; lafonk vf/kfu;e 1872 

 & iatkc vf/kfu;e 1914 

 & cSadhd`r rFkk xSj cSadhd`r forh; fofo/k vf/kfu;eA 

 & ;qokvksa ls lacaf/kr gkfuizn izdk”ku vf/kfu;e 1956 

 & vkS’kf/k ,oa lkSan;Z izlk/ku vf/kfu;e 1956 

 &  vkS’kf/k ,oa lkSan;Z izlk/ku vf/kfu;e 1940 

 & dkWihjkbV ,DV 1957 

 & isVsaV rFkk VªsMekdZ vf/kfu;eA 

 & ekugkfu vf/kfu;e rFkk foKkiu m|ksxA 

  ¼ekugkfu vf/kfu;e dkuwu½ 1950 

 & Hkkjrh; Mkd vf/kfu;e 1898 

 & lsaljf”ki ¼izfrca/k½ rFkk foKkiu A 

 &  ykWVjh rFkk iqjLdkj izfr;ksfxrk vf/kfu;eA 

 & foKkiu }kjk vnkyr dh voekuukA 

 & foKkiu ,oa lkekftd mrjnkf;RoA 

 & Hkkjrh; foKkiu Lrjh; ifj’kn ds mn~ns”; rFkk dk;ZA 

& foKkiu dh vLohd`fr& fof”k’V ,oa lkekU; vk/kkj ij 



uksV%& 

1- izksMDlu isij ¼’k’B i=½ ds vfrfjDr lHkh iz”u i=ksa esas dqy 10 iz”u 

gksaxsA buesa ls dqy ikap iz”uksa ds mrj vfuok;Z gksaxs rFkk lHkh iz”uksa ds 

vad leku gksaxsA 

2- ifj{kkFkhZ viuk iz”uksrj fl)kUr iz”u i=] ¼F;ksjh isij½ ,oa izksMDlu 

i= esa fgUnh ;k vaxzsth fdlh Hkh ek/;e ls LosPNkuqlkj fy[k ldrk 

gSA 

3- iz”u i= fgUnh ,oa vaxzsth nksuksa Hkk’kkvksa esa eqfnzr gksaxsA 

 



prqFkZ i= 

O;ogkfjd tulaidZ ,oa tulaidZ lafgrk 

dqy vad % 100 
mrh.kZ vad % 100 

le; % 3 ?k.Vs 
O;ogkfjd tulaidZ 

 tulaidZ ds fl)kUr ,oa izk:Ik] tulaidZ ds midj.k bu gkml tulaidZ 

dh lajpuk ,oa dk;Z iz.kkyh A O;olkf;d tulaidZ ,atsfl;ksa dh lajpuk ,oa dk;Z 

iz.kkyh] tulaidZ ;kstuk ,oa fØ;kUo;uA izSl fjyht % ys[ku ,opa forj.kA 

izSl&lEesyuA lkaLFkkfud tulaidZ ,oa vUrjkZ’Vªh; tulaidZ A Nfo fuekZ.k rFkk 

ncko lewg] uohu tulaidZ rFkk bUVjusVA tulaidZ vfHk;ku% ¼?kVuk v/;;u ,oa 

ewY;kadu½A 

tulaidZ laafgrk % 

1- ifjHkk’kk 

2- tulaidZ djus okys O;fDr;ksa dk vkerkSj ij vkpkj 

3- varjk’Vªh; tulaidZ ,lksfl,”ku vkpkj lafgrk 

4- Hkkjrh; tulaidZ lekt ¼ih- vkj- ,l- vkbZ½ dh vkpkj lafgrk  

5- vky bafM;k jsfM;ks lafgrk 

6- nwjn”kZu lafgrk 

7- O;olkf;d txr dksM& vkarfjd lafgrk] ,oa ckg~; lafgrk  

8- O;fDrxr lafgrk 

9- tulaidZ ,oa fo”oluh;rk 

10- ladV izca/ku esa tulaidZ dh Hkwfedk 

11- tulaidZ vfHk;ku esa lPpkbZ  

12- tulaidZ O;ogkfjd :i esa 

13- tulaidZ dh dsl LVMh ¼?kVuk v/;;u½& dkuwu ,oa lafgrk ds lanHkZ esa 

14- tulaidZ ,oa dkuwuA 



uksV%&  

1- izksMDlu isij ¼’k’B i=½ ds vfrfjDr lHkh iz”u i=ksa esas dqy 10 iz”u gksaxsA 

buesa ls dqy ikap iz”uksa ds mrj vfuok;Z gksaxs rFkk lHkh iz”uksa ds vad 

leku gksaxsA 

2- ifj{kkFkhZ viuk iz”uksrj fl)kUr iz”u i=] ¼F;ksjh isij½ ,oa izksMDlu i= esa 

fgUnh ;k vaxzsth fdlh Hkh ek/;e ls LosPNkuqlkj fy[k ldrk gSA 

3 iz”u i= fgUnh ,oa vaxzsth nksuksa Hkk’kkvksa esa eqfnzr gksaxsA 

 

 



iape i= 

foi.ku ,oa izca/ku ds vk/kkjHkwr fl)kUr 

   dqy vad % 100 
mrh.kZ vad % 100 

le; % 3 ?k.Vs 
foi.ku%& 

foi.ku ds vkStkj pkj ih & izksMDV ¼mRikn½ izkbl ¼nke½ Iysl 

¼LFkku½] izkeks”ku ¼izksUufr½ cktkj lewg & y{; fu/kkZj.k ,ao LFkku fu/kkZj.k 

¼iksft”kfuax½ cktkj ds ekgkSy dk fo”ys’k.k djukA miHkksDrk ds O;ogkj 

dk v/;;u djukA t:jrsa ,ao mRlkgA lkekftd <kapk] miHkksxrkxzkg~; 

“kfDr izkseks”ku feDl&foKkiu] lh/kh&fcØh fcØh&lao/kZu] ejpSUMkbZftax] 

tulEidZA czkaM izca/ku&czkaM O;fDrRo] czkaM laLFkku fu/kkZj.k] czkaM lao/kZu] 

czkaM ewY;kadu] u, czkaMksa dk fodklA foi.ku esa uohu vkuqHkkfod & 

¼,DlfifjeSaVy½ foi.ku] baVhxzfVM foi.ku] lapkj laoa/kksa ij vk/kkfjr 

foi.ku] usVodZ foi.ku] lkbcj  foi.ku] bZ&O;kikj] ,e&O;kikjA 

izca/ku%  ifjHkk’kk ,ao izfdz;kA ekuo lalk/kiu izca/ku & xzg.k djus 

dh izfdz;k] lh[kus dh izfdz;k] mRlkg izfdz;k] O;fDrRo fodklA ,d vPNs 

izca/kd dh Hkwfedk ,ao xq.k ,UVjizSU;ksjf”ki & u, oSUpjksa dk cukuk] izca/ku 

esa Hkkoh VªasMA 

uksV%&  

1- izksMDlu isij ¼’k’B i=½ ds vfrfjDr lHkh iz”u i=ksa esas dqy 10 iz”u gksaxsA 

buesa ls dqy ikap iz”uksa ds mrj vfuok;Z gksaxs rFkk lHkh iz”uksa ds vad 

leku gksaxsA 

2- ifj{kkFkhZ viuk iz”uksrj fl)kUr iz”u i=] ¼F;ksjh isij½ ,oa izksMDlu i= esa 

fgUnh ;k vaxzsth fdlh Hkh ek/;e ls LosPNkuqlkj fy[k ldrk gSA 

3 iz”u i= fgUnh ,oa vaxzsth nksuksa Hkk’kkvksa esa eqfnzr gksaxsA 

�k’B i= 



izksMDlu % foKkiu ,oa tulaidZ 

dqy vad % 100 
mrh.kZ vad % 100 

le; % 3 ?k.Vs 
foKkiu ,oa tulaidZ izksMDlu  

 izR;sd fo|kFkhZ dks foKkiu ,oa tulaidZ laca/kh fuEufyf[kr lkexzh dk 

,d laxzg cukdj rS;kj djuk gksxk& 

1- i=&if=dkvksa ds fy, foKkiu ys[ku& 

1½ DyklhQkbZM    --------------6--------------------------------3 

2½ DyklhQkbZM fMLiys   --------------6--------------------------------3 

3½ fMLiys     --------------5--------------------------------10 

¼gj ,d ds lkFk MseksxzkfQd ,oa euksoSKkfud izksQkbZy layXu gks½A 

2- jsfM;ks LikV ,oa ftaxy fy[kuk --------------3---------------------------------6 

 ¼fuekZ.k ;ksX; fLØIV½ 

3- iaQySV     --------------3---------------------------------6 

 czks'kj     --------------3---------------------------------6 

 fHkfÙk& ys[ku    --------------6---------------------------------3 

 cSuj     --------------3---------------------------------3 

 iksLVj     --------------5---------------------------------10 

 izSl foKfIr    --------------5---------------------------------5 

 U;wt i=    --------------5---------------------------------5 

  

 ¼x`g if=dk½ 

 24 istksa dh     --------------1---------------------------------10 

Mk;jSDV esyj    --------------2---------------------------------2 

Vh-oh- foKkiu    --------------1---------------------------------5 



fuekZ.k ;ksX; fLØIV 

Hkk’k.k fy[kuk    --------------1---------------------------------5 

O;olkf;d txr ds fy, 

4 ist dk lkfgR; fy[kuk  --------------2---------------------------------5 

,d foKkiu vfHk;ku ,oa  

tulaidZ izpkj vfHk;ku  --------------1---------------------------------10 

 

UkksV%&  

bl isij esa fo|kFkhZ ds ikl iqu% isij nsus dk fodYi gS ysfdu iqu% ewY;kadu 

lEHko ugha gSA mYys[kuh; gS fd ijh{kkFkhZ ;fn pkgs rks iqu% ewY;kadu ds ctk; 

iquZla”kksf/kr Lo:Ik esa bl izi= dks iqu% izLrqr dj ldrk gSA 

 

 

 

 

 

 

 

 

  

  

 



 
 
 
 
 
 

COURSE CURRICULUM 
FOR 

POST GRADUATE DIPLOMA IN ADVERTISING & 
PUBLIC RELATIONS 

(THROUGH DISTANCE EDUCATION) 

 

Paper I   Basic Principles of Advertising & Public Relations 

Paper II   Practice of Advertising 

Paper III   Advertising Ethics, Codes and Laws 

Paper IV   Practice of Public Relations 

Paper V   Basic Principles of Marketing & Management 

Paper VI   Production or Assignment 

 

 

 

 

 

 

 

 

 



                                                           PAPER -1 
                                                                                                               Total Marks-100 
                                                                                                               Pass Marks-40 
                                                                                                               Time-3Hrs 
 
                         Basic Principles of Advertising & Public Relations 

                                                          Part-1 

Advertising: Introduction, Definition, Classifications, growth and development of 

Advertising, Scenario of Indian Media, Process of Advertising and its need. 

Motivational & persuasive communication of Advertising. Ten principles of Goebel’s, 

Basic Models of Advertising Communication. Difference between Advertising, Public 

Relations & Publicity, Extension Education. 

                                                           Part-II 

Social Advertising; Concept & Process 

                                                           Part-III 

Structure and function of an Advertising Agency, consultancy, empanelling, Revenue 

and expenditure, space selling, Leading advertising agencies of India & World. 

 

Public Relations: Definition, Function and Development; difference between Public 

Relations and Corporate Communication, Its function and need. Public Relations in 

Private and Public Sector. Corporate Identity and Corporate Image building. Crisis 

Communication, Lobbying, Public-Issue Communication. Government Public 

Relations( Central and State)—with special reference of Directorate of Field Publicity 

and Press Information Bureau. 

 

Note: There will be 10 questions out of which five will have to be answered. All 

questions carry equal marks. The students will have the option to write their answers 

both in English or Hindi in the theory examination & assignment. 

 

 

                                                            



PAPER II 

Total Marks: 100 

Pass Marks:  40 

Time: 3 Hrs. 

                                         PRACTICE OF ADVERTISING 

Newspaper, Magazine, Radio, Doordarshan, Film Internet, Poster, Banners, Hoarding, 

Wall Writing, Transit Media, Other Miscellaneous Media. Advantages and 

Disadvantages of various Media. Characteristics of Media. Emerging Media, Sponsored 

Programmes, Road Show. 

Internet Advertisement: Glossary of Internet Advertisement, History and Growth of 

Internet, Kinds of Internet advertisement. Advantages and disadvantages of Internet 

Advertisement. Traditional & Internet Advertisement. New Dimensions in Internet 

Advertisement, Layout & Design; Idea Generation, Kinds of Creativity, Creativity in 

Advertising, Idea Generation Process. Style of Copywriting, Various kinds of 

Visualization. Layout & Designing of the advertisement for Journal & Magazine: 

Slogans, visual & copy, Balance & Harmony, Psychology of colors, symbols, cartoon 

& Graphics; copywriting for Radio & TV. 

 

Media Planning & Activities: Advertisement  process for Radio & TV. 

Advertising Campaign: Campaign Planning, Objectives, Target Groups; 

Psychographics, Creative Strategies, Evaluation and Analysis, Budgeting. 

Media: Structure, Media –option, media selection, case studies of Advertising 

campaigns & structure of DAVP. 

Note:- There will be 10 questions out of which five will have to answered. All 

questions carry equal marks. The students shall have the option to write their answers 

both in English or Hindi in the theory examination & assignment. 



 

                                                       Paper-III 
         Total Marks-100 
         Pass Marks- 40 
         Time-     3hrs.  
                                    

Advertising Ethics & Codes of Laws 

Advertising Ethics  : Definition of ethics, what ethics of advertising ? Need and scope 

of ethics for practice in advertising industry. Social responsibility & self regulation, 

credibility in advertising, untruthful and fraudulent advertising; Government 

regulations and ethics in advertising, consumer organizations and advertising, voluntary 

control by advertising agencies, voluntary control by advertisers. Advertising Standards 

Council of India. 

Study in detail: Sex in advertising, Horror in advertising. 

Case studies: Indian, Foreign Individual and corporate. Advertising codes for 

publishing advertisement in India:- 

i) For print media:  Aims and objectives. 

ii) For electronic media: Radio (AIR), TV (D.D), Cinema & Internet. 

Advertising code for U.K. & U.S.A. Product codes- Tobacco, Alcohol, 

Arms and Ammunition, Drugs case study. 

Part –II 

Introduction: Need of advertisement laws and dimensions of advertisements business/ 

industries. Nature of Ad Laws in general. Constitutionality of restrictions and Ads. 

- Laws relating to advertising. 

- Advertising and article 19 (1 and 2) of Constitution. 

- Drugs and Magic Remedies Act 1984. 



- Sections relating to advertising in IPO code 1868, Indian Contract Act 

      1872. 

- The Punjab Act 1914, MRTP Act 1984. 

- Banking and Non Banking Financial Institutions Act. 

- Young Person Harmful Publication Act 1986. 

- Drugs and Cosmetics Act. 1940. 

- Copyright Act 1987. 

- Patent & Trade Marks Act. 

- Defamation/ Libel Laws and Ad industries/ Business, The emblems &    

      names (Prevention of Improper Use) in ad business/ industry, Act 1980. 

- Indian Food Act  1890. 

- Censorship and Advertising. 

- Lottery and prize competition Act. 

- Contempt of Court by advertisement. 

- Objectives and functions of (A.S.C.- Advertising Standards Council) 

- Rejections of advertisements on specified /unspecified grounds. 

Note:  

There will be 10 questions out of which five will have to be answered. All 

questions carry equal marks. The students shall have the option to write their answers 

both in English or Hindi in the theory examination & assignment. 

 



Paper-IV 

Total Marks-100 
         Pass Marks- 40 
         Time- 3hrs.  
 

PRACTICE OF PUBLIC RELATIONS & CODE OF ETHICS OF PUBLIC 

RELATIONS 

 

Practice of Public Relations: Principles and modes of public relations. Tools of  

Public Relations, structure and functions of in House Public Relations, Structure  and 

functions of commercial public relations agencies. Planning and implementation of 

public relations campaign. 

 

Press Release:  Writing and distributions, Press conference, Institutional public 

relations & International public relations. Image building & Pressure groups. New 

public relations & Internet. Pubic relations campaigns: case studies & evaluation. 

 

Code of ethics of P.R. 

  Definition, conduct of Public relations professional,: code of conduct of 

International Public Relations Association; code of All India Radio; Code of conduct of 

Public Relations Society of India (PRSI).  Code of TV (D.D.) Code of Professional 

World; Internal & external code; Personal Code; Public Relations  and Credibility; Role 

of Public Relations is crisis management, Truth in Public Relations campaign, Public 

Relations in Practice, Case studies of Public Relations:- with the reference to laws and 

codes: Public Relations & Laws. 

 

Note:  There will be 10 questions out of which five will have to be answered. All 

questions carry equal marks. The students shall have the option to write their answers 

both in English or Hindi in the theory examination & assignment. 



Paper-V 

Total Marks-100 
         Pass Marks- 40 
         Time- 3hrs.  
BASIC PRINCIPLES OF MARKETING & MANAGEMENT 

Marketing: 

Definitions and Core Concepts 

Marketing tools 

4 P’s-Product, Price, Place and Promotion 

Market Segmentation-Targeting and Positioning 

Analyzing the marketing environment 

Study of Consumer behavior.  Needs and motivation. Group dynamics. 

Social surroundings. Consumer perception. 

Promotion mix-Direct selling, Advertising, Sales promotion, Merchandising, Public 

Relations. 

Brand evaluation.  Development of new brands. 

New trends in Marketing-Experiential Marketing, Integrated Marketing 

Communication,  Relationship  Marketing,  Network Marketing, cyber Marketing , e/m 

Commerce. 

Ethics and Marketing 

Management: 

Definition and Concept 

Planning, organizing, implementing, controlling and evaluating 

Decision making process 

 Organization-Classical organization, Modern organization 

Communication process, control process 



Human Resource Management-The perceptual process, the learning Process, the 

motivation process, Personality development. 

Role & qualities of a good Manager. 

Entrepreneurship- creating new ventures. 

Future trends in Management 

Note:  There will be 10 questions out of which five will have to be answered. All 

questions carry equal marks. The students shall have the option to write their answers 

both in English or Hindi in the theory examination & assignment. 



Paper-VI 

Total Marks-100 
         Pass Marks- 40 
         Time-     3hrs.  
 

PRODUCTION/ ASSIGNMENT (ADVERTISING & PUBLIC RELATIONS): 

Each student will prepare a collection of following materials:- 

1. Advertisement writing for Newspapers and Magazines 

1. Classified   ---------- 6 --------- 3 

2. Classified Display  ---------- 6 --------- 3 

3. Display   ---------- 5 --------  10 

Demographic & Psychographic profile 

2  Radio spot & zingles  ---------- 3 --------- 6 

  (Script) 

3  Pamphlets   ---------- 3 --------- 6 

 Brochures   ---------- 3 --------  6 

 Wall writing   ---------- 6 --------  3 

 Banners   ---------- 3 --------  3 

 Posters    ---------- 5 --------  10 

 Press Release   ---------- 5 --------  5 

 News Letters   ---------- 5 --------  5 

 (House Journals 24 pages ---------- 1 --------  10 

 Direct Mail   ---------- 2 --------  2 

 (Television Advertisement) ---------- 1 --------  1 

 Script for speech  ---------- 1 --------  5 

 Mission, Objectives  ---------- 1 --------  10 

 & Values of two Corporate  

 Sector 

 One Advertisement  ---------- 1 --------  10 

 

 Campaign & One Public Relations Campaign 

 

Note:  Students have option to resubmit the paper, but not revaluate the paper. 


