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P.G. Diploma EXAMINATION
ADVERTISING AND PUBLIC RELATIONS
PGDAPR-103
Advertising Ethics and Codes of Laws

Time : 3 Hours Maximum Marks : 100

Note : Attempt Five questions in all, selecting at
least fwo questions from each Part. All
questions carry equal marks.

Y% WP H FH W FH S U Hl 99
BU, FHA °rer ¥ % SW Ao | adt geE
% ¥ A T

Part 1
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1. What do you mean by ethics of advertising ?
Why is ethics of advertising required in adver-

tising industry ?
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Throw light on Advertising Standard Council

of India.
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Describe voluntary control by advertising

agencies.
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Discuss “Sex in Advertising™ and ‘‘Horror in
Advertising™ with suitable examples.
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Throw light on advertising codes for

publishing advertisement in India.
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Part 11
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Discuss three important laws relating to
advertising.
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Discuss advertising wi;h reference to reaso-
nable restrictions of Indian Constitution.
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Throw light on Young Person Harmful
Publication Act, 1986.
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Describe copyright Act, 1987 with special
reference to advertising.
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10. Throw light on contempt of court with refer-

ence to advertisement.
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