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Subject Code—2040

P.G. Diploma EXAMINATION
ADVERTISING AND PUBLIC RELATION
PGDAPR-102

Practice of Advertising

Time : 3 Hours Maximum Marks : 100

Note : There are fen questions in all. Attempt any
five questions. All questions carry equal
marks.
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1. Road Shows are attracting teenager and young
generation as customers. Comment. 20
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2. Explain a few ways of traditional advertising.
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What is a copy ? What skills are needed by a
copywriter 7 C20
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Define Appeals. Which are the most common
appeals used today ? Give examples. 20
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An ad must have balance and harmony in its

content. Comment. 20
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The selection of the media for advertising is a
serious issue. Discuss. 20
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Explain the role and relevance of copy in
advertising. 20
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How would you plan a campaign for T.B.
control ? 20
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Code aiid symbols are an effective way of
communication. Give a few examples
and comment. - 20
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Advertising is a science as well as on art.
Justify. 20
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