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“Subject Code—2039
P.G. Diploma EXAMINATION
" ADVERTISING AND PUBLIC RELATIONS
~ Basic Principles of Advertising and Pubic
Relations
Time : 3 Hours Maximum Marks : 100

Note : Attempt any Five questions. All questions
carry equal marks. Write your answers to
the point.
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1. What are the main difference in the Adver-
Esmg and Public relations. 20
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Discuss the different kinds of advertising

Explain with examples. 2

W'éﬁmmwmﬁaﬁﬁq
Serero] @fed GnEEd |

What is Social advertising or Public servic
advertising ? Explain with suitable examples. 2
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What are five top advertising agencies (
India 9 Draw a sketch of ad agency along wil
the functions of its various departments. 5,1
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What is Public Relations ? What is the impe
tance of Public Relation in society ? ¥
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What is crisis communication, How is it an
important part of corporate communication.
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~ What 1s Lobbying ? What are its main
~ features ? What 1S its use in Industrial
scenario ? - 20
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9. Describe the difference in the government PR
and Private sector PR, ‘ 20
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10. Write short notes on the following :

(a) Space selling

(b) DAVP

(¢) Image building

(d) Effects of advertising on society, 4x5=20
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