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Subject Code—7241

P. G. Diploma EXAMINATION
ADVERTISING AND PUBLIC RELATIONS
Third Paper

Advertising Ethics, Codes and Laws

Time : 3 Hours Maximum Marks : 100

Note : Attempt any Five questions. All questions
carry equal marks. _
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1. Throw light on advertising ethics with suitable

examples.
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2. Explain the role of Advertising Standard
Council of India.
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Describe advertising code for United Kingdom.
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Discuss sex and horror in advertising,

fasres H whIgRal U9 W F =l Hifew |
Throw light on voluntary control by Advertising
Agencies.
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Explain the need and importance of advertising
laws with reference to India.
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Throw light on freedom of advertising and
reasonable restrictions as mentioned in our
[ndian Constitution. |
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Describe Copyright Act, 1987.
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Explain contempt of Court by Advertising.
foam g =EEE # FEHEAl & SEe

wifsm |

Write short notes on any fwo of the following :
(a) Credibility in Advertising
(b) Indian Food Act

(¢) MRTP Act.
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