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Subject Code—7240
P. G. Diploma EXAMINATION

ADVERTISING & PUBLIC RELATIONS
Second Paper

Practice of Advertising

Time : 3 Hours Maximum Marks : 100

Note : Keep your answer to the point. Either write
in Hindi" or English, don’t use HINGLISH.
SMS style of writing is not allowed.
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1.  What are Blogs 7 Explain their advantages and
disadvantages in detail. 5,15
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Write short notes on the following :
(i) New Media
(ir) Wilfing, Spoofing, Online fraud, Cyber

crime. 3,17
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What are the advantages and disadvantages of
various media ? 20
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Discuss any four advertisements of TV. Point
out mistakes and shortcomings in them. 4x§
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Write various definitions of creativity.

Imagine any ten problems and suggest solutions

for them. Mention creative solutions only.
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Write short notes on the following :

(i) Ad rotation

(ii) Banner Ad

(ii1) Cookies

(iv) Five impﬂnam- facts regarding web-
advertising. 4x5=20
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What is Colour Psychology ? Write the

impression conveyed by various colours. How

is colour psychology important in the

advertising world ? 5,5,10
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Discuss a case study in advertising. What are
the benefits of case studies for advertising
students 7 13,7
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What are the various different styles of
copy writing ? Explain with examples. 20
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Discuss and explain the differences between
Internet advertisements and traditional ads. 20
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