Subject Code—2582-X

P. G. Diploma EXAMINATION
(Re-appear)

(One Year Course)
ADVERTISING & PUBLIC RELATIONS
First Paper
Basic Principles of Advertising and Public Relations

Time : 3 Hours Maximum Marks : 100

Note : Attempt any FIIVE questions. All questions
carry equal marks.
fodl uiwr wedl & Iw difsw | |t weAl
® 3% gaA ¥ |

1. What is Advertising ? Discuss briefly the
development of advertising.
fomm 7 ® 2 o & faww w1 G
== Hifww |
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Discuss the various types of Hdve-’rtising;

faamm = fafu= wad =t == sifaw

Throw light on four basic models of Advertis-
ing.

foRm % =R SIuReE YEYl W W eI |

Throw light on the role of Motivation and
Persuasion in Advcrtising.

fomm o sifadoon @ sgAEA Wt g W
YFHE Sifey |

Explain the difference between advertising,
public relations and publicity.

oo, SH-9WE TS YER &1 A= @ o
Hifea |

Discuss the concept and process of social
advertising. _

gt foaa &t sEuren uE ufwE w6t
==t =ifew |
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7. Discuss the structure and function of an
advertising agency.
s fasm wfafa +t §@w @ s 5 ==
Hifwg |

8. Throw light on five leading agencies of India.
g # ute yqE famm wffia w v
BT |

9. Discuss the role of Press Information Bureau.

T gEN U w1 qfFer & W= #iew

10. Write short notes on anf two of the following :
(a) Public Relations.
(b) Extension Education
(c) D.AVP
(d) Crisis Communication.
frafafas & @ &= ¢ W wigw femfomt
fafee
(1) SH-Th
(a) fomr foen
(®) SudEd.
(%) E&He HaR |
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Subject Code—2583-X
P. G. Diploma EXAMINATION

(Re-appear)
(One Year Course)
ADVERTISING & PUBLIC RELATION
Second Paper
Practice of Advertising
Time : 3 Hours Maximum Marks : 100

Note : Attempt any Five questions. All questions
carry equal marks.

frdl uter wwl & W dfwe | | v
P F® WAE T |

1. Which are the advertising media ? Which
medium is most suitable for rural public ?
faam & fafe= wem @0 € 2 S Aem
i s $ faw watew @ 2
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| Wm0 - K

Compare the Newspaper and Mazazing Adver-
tisements on the basis of reach and effect.
WY U§ YWE ® YR W ENER-TA F
wrel ® famed # oge #iRg |

What is Layout ? What are the various steps of
its making ?

d-aFe w7 2 0 vEs fmio & fafE =
T & ?

What do you understand by Creativity ? What
is the importance of creativity in Advertise-

ments ?

EAEET W oY ¥ GHed ¥ 7 Wl

T faml @ fag wn owew €2

What do you understand by Campaign ? Explain
the wvarious steps of an advertisement
afEm A o ow e € 2 e faa
A = fafa= =i = =ren $ifse
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What is the importance of 'Internet Advertise-

ment' 7 Explain its limitations also.
‘etz fam’ w1 ow owewm ¥ 2
g ot sy |

What is Computer Graphics ? Explain the use

of computer graphics for making advertise-
ments, giving examples.

e Mkad ¥ ¢ ? fawA fmio & fag

FE UfFd & ITENT H FEEO SR |

Describe the structure and functions of
D.AVP.

T99-4e4 WeR FRyed # WM 9 @ W
U it |

of Television Advertising'.
eifae famrdl & fafes wew @@ e
F e e |
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10. Write short notes on any fwo of the following :
(a) Wall Writing
(b) Transit Media
(c) Psychology of Colours
(d) Road Show.
frafafes & @ 5= ¢ W www feofoml
fafan
(31) qER
(@) gitwe wifean

(|) o =+t wEefa
(7) U= W |
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Subject Code—2584-X

P. G. Diploma EXAMINATION
- (Re-appear)

(One Year Course)
ADVERTISING & PUBLIC RELATION
Third Paper
Advertising Ethics, Codes & Laws

&,

ﬂme:ﬁ;ffoﬁrs : Sl Muaximum Marks : 100

Note : Attempt -any Five questions. All questions
carry equal marks. Draw diagrams and give

examples where necessary.

el urer wvl & Sw difSm | et weAr
% 3% FAA € | SEAvERAIER o

q FEE A |

1. Define Ethics.- What are the objectives of

Advertising Ethics ?

(5,15)

e ¥ w1 s 2 famm @ dw

ﬁmﬁﬁra&w?ﬁ‘ﬂﬂ??
(1-63)

P.T.O.



"In the present advertising scenario in
television the ethics have lost their importance."
Critically examine this statement. (20)

Yot med N defifem W faae @ fag
R if w1 Tew™ THW ® W o§ 1 T
gaas W oaHers feooft wifsw

Describe the codes for commercial broadcast-
ing for AIR and L:vordarshan. (20)

FFEETT § SRV AuE W sreR |iea

w1 G wifew |

Discuss the laws related to obscenity, vulgarty,
nudity and violence on media. - (5,5,5,5)

Hifemr § srveierar, siferean, @ 7 fFw A

_Wﬁﬂﬁﬂ?ﬁ'}mmﬁm-aﬂﬁaﬂﬁql

How far is the exaggeration of the facts
permissible in ads ? Discuss the law(s) related
to this. WL (20)
faal & qel & sftiom = wel 9% sk
2 ? @ wEfun w6 yEuE W smen
FIfsT |
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6. Explain the Drugs and Cosmetics Act, 1940 with
the help of case studies.

O & HYR W g9 9 wiafer e, 1940
+ =En wifeg |

7. Describe the structure and functions of the
Advertising Standards Council of India.

mﬁ@mﬁﬁ_mﬁlﬁﬁﬁ
=re Hifae |

8. Describe the latest version of the Copyright
Act in India. How are the copyrights of copy-
writers of Ad Agencies Protected ?

TRa W HEE TR O Ty =@ afr
e wifee | A e F wEw E -
TR & HANEE W OWa HA T T ?

9. What precautions should an Ad Agency take to
-avoid (a) Contempt of Court, (b) Contempt of
Legislature. :
fam =it #t Eem W Wi a
foufest =t Wt @ 9 59 =few ?
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10. Write short notes on the following :

(a) Young Persons Harmful Publication Act,
1986 ' ' '

(b) Lnttcrjf and Prize Competition Act.
frfafes w dfwa fexfmi fafeg
(1) ga =feal 8 e FhRe AfufE,
1986
(@) @fed au g wiwEe sfufEm o

e i,
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Subject Code—2585-X
P. G. Diploma EXAMINATION
(Re-appear)
(One Year Course)
ADVERTISING & PUBLIC RELATION
Fourth Paper

Practice of PR and Code of Ethics of PR
Time : 3 Hours Maximum Marks : 100

Note : Attempt any Five questions. All questions
carry equal marks.
frel e Wl # sW dfe | ot Wl
F 3w WA T |

1. Describe the principles and models of Public
Relations. (20)

SH-99e & fagial 9 dfeet &1 avie
Hifeg |

(2-33) P.T.O.



Explain the diiferent tools of public
relations. (20)

H-gord & fafa= Iowon S gusme )

Describe the structure and functions of
Corporate  Sector's  Public  Relation
Department. (20)
HNZ &F F TF-HWa Q9 & G9ET
g A &1 s wife |

Explain International PR. Clear its importance

with examples. (20)

Sl SH-TwE 81 e wiee | 36
W GEEW W Hifag

What do you understand by PR campaign ?
What are its various steps ? (20)
SH-gwe AfEE § M @ gnEd € 2
e fafv= =t Tame |

Suppose you are a District Public Relations
Officer. How will you arrange for a Press
Conference ? : (20)
Fega Fifeu 3w wE faen die-a9ws
Iyt € | o fFe YER TH W9 wEE
F wHEE w7
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Explain the importance of truth and
credibility in PR with suitable examples. (20)

C SH-g® H Ggal 9 favagiaa & Wed

10.

W UEEW AT Siteu |

What is crisis management 7 What is its role
in PR ? (20)

A WEEH A B 2 TEA WA-gwE &
Fn i 2 2

Describe the Indian and International Code of
Conduct of PR. (20)

w-ueE ® faw faw @ s
AER Giewesll &1 9uiq wHifag |

Write short notes on any fwo of the
following : (10+10)

(a) Pressure groups

(b) Internet and PR

(c) Importance of PR ethics
(d) PR agency.

(2-33) J-2585-X 3 P.T.0.




frofafes § 9§ el & w dfea foomford
fafa .

(31) S9E e

(9) TS 9 “HA-"EH

(9) SH-99e Hi AER Hedsl w1 "o
(%) sH-wme wfufa |
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Subject-Code—2586-X
P. G. Diploma EXAMINATION
(Re-appear)
(One Year Course)
ADVERTISING & PUBLIC RELATION
Fifth Paper

Basic Principles of Marketing and Management

Time : 3 Hours Maximum Marks : 100

Note : Attempt any Five questions. All questions
carry equal marks.

ol uier wl & I dfSm | Wt oW
% % wuE € |

1.  What do you understand by marketing ?

What is the importance of 4P's marketing ?

: (20)

food & s Fn TR & 2 fawom A
W) ‘d’ @ ow oweE € 2
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Define Market Segmentation. As a marketing

~ expert how will you analyse the market

environment ? (20)
‘e @ve’ @ EEEe | U g feamuredl
# ®7 °H 29 fhg UHR 9NR & e
&1 favewom w3 ?

What is the difference between buyer and
consumer behaviour 7 What is the importance
of their study for a marketer ? (20)

#al a9 IUNIE HERR W @ 3R & 7
fauorral & fou =9 SvEE9 &1 T WEW
2 7

What is the importance of Advertisement in
Marketing ? Which factors of Advertisements
most influence the market ? (20)

faadl & faoum F w0 gqfiem @ 2 famm
;mmwﬁmmm
?

" What do you understand by ‘E-commerce’ ?

Describe its utility and limitations in present
scenario. (20)
‘g’ 9§ g o gWed ¥ ? WM
ufgya § ol IwEifr 9 Hed - 9aEe |
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Clear the meaning of  ‘Business

- Management’. Describe the process of

decision making in management. (20)

‘e weH' w W wifsw | ey o

Tl ufe =t =ren wifse

What do you understand by planning ?
Explain the various elements of planning. (20)
o FEcE @ = wwgd € 2 fER @
fafg= o= =aEy |

Write an essay on the importance of ‘Rural
Marketing’ in reference to India. (20)
qd & HeH ® 'umo-fauE’ @ Wew W
w o fafaw |

What is ‘Human Resource Management’ ?
How can the developing countries become
developed with it ? (20)
‘HFE- WEIYE YR @ ® 2 g S
T fowfaa w0 fea wonr fasmde @
"l 8 ?
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10. Write short notes on any fwo of the
following :- (10+10)

(a) Direct Selling

(b) Sales promotion

(c) Cyber nlarketing

(d) Qualities of a good manager.
Frefafen § Qe @ W dh feor
fafan . i

(1) vaw fawa

(9) fawa dadq

(¥) W i

(%) 3= ¥ay® & T |
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