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MEDIA MANAGEMENT

Time : 3 Hours i Maximum Marks - 100

Note : Attempt any Five questions. All questions
carry equal marks.
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I. Discuss Media Science in India with special
reference to Electronic Media.
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What 1s Traditional Media ? Discuss their use
in Mass Communication,
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Discuss the pros and cons of entry of Foreign

rMedia in India.
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Discuss* the economics of Newspaper

Production. :
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Discuss the Indian Govt. News Print Policy.
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Discuss organisational structure of AIR or
Doordarshan.
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7 'I"}iscuss the structure and organisation of
Cinema Industry in India.
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8. Discuss the structure and functions of any
News Agency.
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9. Discuss the structure and functions of an
Advertising Agency.
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10. Write short notes on any rwo of the following :
(a) Budgeting of Ad and PR Campaigns
(b) Ad Agency and PR Consultancy
(c) BBC or CNN.
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