Subject Code-—6733
M.M.C. (First Year) EXAMINATION
(Main/Re-appear)

MMC-105

ADVERTISING AND CORPORATE
COMMUNICATION

2.3 Hours Maximum Marks : 100

Note : Attempt any Five questions. All questions
carry equal marks.
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1. Define Advertising. Write a note on
- development of adveftising. 5+15
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Write an essay on "Types of Advertising". 20
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What is an advertising campaign ? How is it

launched ? Discuss, 20
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Discuss the structure and functions of an
advertising agency. 20
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What is Corporate Communication ? How is it
different from Public Relations ? Discuss.
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Discuss principles-of Public Relations in’ detail;
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- 7. What are the tools of Public Relations ? Discuiss.
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8. Write short notes on any two of the foll

(a) Types of Publics

(b) Image!Building

(c) Publicity and Propaganda

{d) PressiConference.
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