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Mention with examples the instances where
mass communication and  interpersonal
communication overlaps.
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Define with examples different appeals i

advertising campaigns ?
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.. Explain how history of mass media is useful itlr

development communication.
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Explain the relevance of hypodermic needl
theory of media in context to new media,
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Discuss and explain critically any one theory ;
(a) Need Gratification theory

(b) Play theory :

- (©) Individual difference theory.
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