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Note : Attempt any Five questions. All questions

carry equal marks.
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1. What is Advertising ? What is its scope in the
modern world ? Dis_cuss.l
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Write a note on various types of advertise-
ments. .
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What is Visualization ? What is role of layout

on a print advertisement ? Discuss.
EHHRT (HEE gefe) w3 2 2 fyve
fommd w d-amse w1 oem g & 2

[ ke

EEEEICi

Discuss the structure and functions of an
advertising agency.
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Define Corporate Communication. What are its
functions. Discuss.
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How Public Relations in Public Sector is
different from Public Relations in Private

Sector ? Discuss.
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7. What is Image Building ? What role is played
by publicity and propaganda in it ? Discuss.
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8. Write an essay on "Tools of Public Relations'.
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