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Note : Attempt any Five questions. All questions
carry equal marks.

frdl ufer wesi & s difse | wd wwl
% % WA T |

1. Discuss the role of advertising as a

promotional tool in marketing.
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Write a detailed note on the present
~advertising scenario in India.
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Write a detailed note on the various tvpes of

advertising appeals giving suitable examples.
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Write short notes on any o of the
following :

(a) Media of adv.n:rtising

(b) Advertising campaign

(¢) Creativity in advertising

(d) Types of advertising.

frafafas o @ 5= & W dfaw fewford
fefean

(21) fasmA =1 mewm (Hifearn)

(9) fasrmm sfvEm

(9) fasma H g

(5) o9 & wsr ¥

J-5T797-X 2

—e

-

Discuss in detail the various tlﬂpﬁrlments or
branches of an advertising agency. Add a
brief note on the roles an advertising agency
plays.
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Public Relations has emerged as ;1 major tool
for all kinds of organizations today. Discuss
the growth of PR in India in detail.
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Discuss in detail the practice of government

~ Public Relations.
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& What tools are used for Public Relations ?

Discuss in detail with examples.
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9.  Write short notes on any ifwo of the
following :
(a) Press Conference
(b) Press Releases
(c) Business communication
(d) Image Building through PR.
frefafes & @ el & w dfaa feoafort
fafaw
() 99 &=H
(@) va fasfal
(§) =A=EEfgE® H9R
(%) Saws g Bfa fAEor |

J-3797-X 4 1,100




