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Note : Attempt any Five questions. All questions
carry equal marks.
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‘1. Advertising originated with man's attempt to
expand business. Advertising has reached a
position of eminence today by helping in
expanding business. Do you agree ? Elaborate.
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2. Advertising in India has grown in leaps and
bounds in the last 15 years. In this context,
discuss the history and growth of advertising
in India.
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3. Copy is the soul of advertising. Do you agree ?
Discuss the various aspects of advertising copy
writing in detail.
gfa (Hid) fommom #1 swewm o W @ |
T AT TH 9@ W Wewd ¢ ¢ fammwA whe-
e & fafvy= wgst & ar ¥ == Fifeg )

4. Write short notes on any fwo of the following :
(a) Types of Advertising
(b) Appeals in Advertising

- {c) Media of Advertising
(d) Advertising Campaign.
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5. PR has moved beyond iﬁ*hitewashing,
wining and dining. Today it is an important
management function and a corporate
philosophy. Do you agree with it 7 Discuss.
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6. Differentiate between the practice of PR in the
Government Sector and the Private Sector.
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7. Write in detail the planning and preparation
required for organising a Press Conference.
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8. Write short notes on any fwo of the following :
(a) Press Release
(b) Image Building
{c) Public Opinion
(d) Tools of PR.
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