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Subject Code—8254-X
B.M.C. (Third Year) EXAMINATION

(Re-appear)
BMC-113
ADVERTISING & PUBLIC RELATIONS

Time : 3 Hours Maximum Marks - 100

Section A
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Note : Write short notes on any. seven of

the following : 7%5=35
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1. Corporate Advertising
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Industrial Advertising

Aretfr  fagmas

Advertising Strategies
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Advertising as a Persuasive Communication
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Propaganda
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Consumer Advertising
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Advertising Campaining
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PR agencies
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House Journal
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10. Copy Preparation

Hidt i

J-8254-X 2



Section B
Tug /'

Note : Attempt all questions.
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11. Describe the changing concept of advertising
with suitable examples. 12
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Or (3d9aT)
Explain the relevance and importance of Social
Advertising. :
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12. Describe advertising as a Marketing Tool. 12
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Discuss the various facets of Advertising

Appeals.
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13. Explain the functions of an Advertising
Agency. 11
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Or (3an)

Describe the emerging trends of Public
Relations Strategies.
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