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Sabject Code—2010

B.M.C. (Third Year) EXAMINATION
ADVERTISING & PUBLIC RELATIONS
BMC-113

Time : 3 Hours Muaximum Marks : 100

Note : Attempt any Five questions. All questions
carry equal marks.
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1. What is Advertising ? Discuss its functions.
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2. Explain various types of advertising, Bring
: out differences between customer and corporate
advertising.
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What is an advertising strategy ? Explain the
stralegy meant for any special target audience
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Discuss the structure and functions of an ad’
agency.
s T W # e @ wE A
faa= wIY |

What is a TV commercial ? Discuss its
importance in TV Industry.
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Discuss various trends in Public Relations.
Explain high tech skills of a model PR.O.
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Discuss difference between Public Reiations
and Advertising.
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Discuss the structure and functions of a PR.
Agency.
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What is a House Journal ? Discuss its functions

and utility for an industrial house.
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. What are' the salient features of a successful

press conference ?
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